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CLEAN IT UP WITH IMPACT!!

impact
‘pover washing

l FULL HOUSE WASH'
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. Incl. exterior gutter, windows, siding; {
| deck, ralllngs, concrete. Call for detal Is :
* some conditions apply

B o e

604-970-WASH

cleanerimpact.com 9 2 7 4
impactpowerwashing@gmail.com
Trusted Pros for 14 years

ONE OF THE LOWER:
MAINLAND'S
TOP TEAMS!

Tony Cell: 604.996-5248
Clint Cell: 604.999.1463
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brates the hlstory of trams in Surrey and the Hentage Rail Soclety (Photo. Malin Jordan)

CCKiaunéhes
new summer
donatlon drlve

Malin Jordan
Cloverdale Reporter

The Cloverdale Com-
munity Kitchen has
launched a new. pro-
gram for the summer.

Called “My Co

' nity Cares,” the initia
tive aims to raise much
needed food and money
for the Fraser Valley

Regional Food Bank

~ as the summer starts, a
- time when donations to

food banks start to dip.

“This time of year,
food banks tend to see

a decrease in non-per-

ishable and monetary

donations,” said Sarah
- Sherwin, an adminis-

Minor football to return ]uly 6

Malin Jordan
(loverdale Reporter

Minor football will soon return to Clover-
dale Athletic Park.

After COVID shut down the season last
year, the Cloverdale Community Football

Association is set to begin practices for the
2021 season on July 6. Registration is now
open for kids aged 5-18.

“We’ve got fingers crossed and high hopes
that provincial health orders won’t change and
that we can start our season as scheduled,”

said Yeera Sami, preSIdent of the Cloverdale
Community Football Association (CCFA).
“Especially after the shutdown last a year, it
was very challenging.”

Sami said everything is ready to go and

Continued on A2

trator with the Com-
munity Kitchen. “We
are reaching out to
~local businesses for
their support and ask-
ing that they partici-
pate by putting out a
non-perishable food
donation box and
money collection box
for one week so staff,
clients and customers

Michéle Faiola

can donate to the food
bank.” =
The campaign is the

‘brainchild of CCK in-

tern Michéle Faiola. -
She came up with the
idea for the program
when she was -think-
ing about ways to get
more community in-
volvement during the
summer months.

“Our campaign pro- .
vides an avenue for
local businesses to
show their support for
CCK and those facing
food insecurity during
these difficult months,”

Continued on A2




